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GROWTH SPECIALIST

| am a results-driven Digital Marketing professional with hands-on experience in offline campaigns,
social media management, website development, SEQO, paid ads, and brand design.

| have worked across D2C, B2B, Hospitality, Beauty, Travel, Ayurveda, and Education sectors, helping
brands grow through strategic marketing and creative execution.

@ Nagpur

Experience: Digital Marketing, Social Media, Paid Ads, Branding
Focus: Growth, Visibility, Lead Generation & Brand Identity
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DO

OFFLINE CAMPAIGN SUPPORT

GRAPHIC DESIGN & CREATIVES

SEO & GOOGLE MY BUSINESS OPTIMIZATION

LEAD GENERATION & SALES PIPELINE SUPPORT

CREATIVE: VIDEO EDITING, GRAPHIC DESIGN

GROWTH: FUNNEL BUILDING, CUSTOMER BEHAVIOR INSIGHTS, RCA (ROOT CAUSE ANALYSIS)
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CASE STUDY1

Brand Overview

Industry: Organic D2C Skincare

Market Focus: Offline Growth (Salons & Beauty Parlours)
Platforms: Instagram, \WordPress \Website, Google My Business
My Role: Offline Campaign & Digital Marketing Executive

Challenge

Sattva Skin's primary growth focus was offline expansion
through salons and beauty parlours.
The brand needed:

e Strong offline marketing support

e Consistent branding across digital & print

e Improved local visibility on Google

e Digital credibility to support offline sales partners

Objective

Strengthen offline brand presence
Support salon & parlour partnerships
Improve local discoverability

Maintain consistent brand identity online

Strategy

Offline-first marketing approach

Unified visual identity for print & digital

Local SEO through Google My Business

Digital presence to build trust for offline customers

Execution

Designed Instagram posts aligned with offline branding
Created offline posters & promotional creatives for salons
Managed and updated \WordPress website
Optimized Google My Business profile:

e Business descriptions

e |mages & updates

e Local keywords & visibility

Results

Improved local Google presence

Stronger trust with salon partners

Consistent brand experience across channels

Better customer confidence through digital validation

Impact Successfully supported offline expansion by bridging physical distribution with digital trust.
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CASE STUDY 2

Brand Overview

Industry: B2B / Pharmaceutical & Lab Solutions
Platforms: Website, B2B Portals, Meta Ads, Google Ads
My Role: Digital Marketing & Lead Generation Manager

Challenge

No structured digital presence
No proper B2B lead system
Needed consistent inquiries for sales team

Objective

Build a professional website
Generate B2B leads

Create a sales-ready lead pipeline
Improve brand credibility

Impact Built an end-to-end digital lead generation system from scratch.

Strategy

Website-first lead generation approach
SEOQ for long-term visibility

B2B portal presence for industry reach
Paid ads for high-intent prospects

Lead tracking till sales handover

Execution

Developed complete business website

Performed SEO optimization

Created & managed profiles across B2B portals

Ran Meta Ads (250,000/month)

Executed Google Ads campaigns

Managed customer lead pipeline and coordination with sales
Optimized Google My Business profile:

Results

Consistent inbound B2B leads

Improved brand authority

Structured and trackable sales pipeline
Better conversion efficiency for sales team
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CASE STUDY 3

https://www.instagram.com/therareblends/

Brand Overview Strategy

Industry: Premium Beauty & Personal Care Premium, minimal design language
Platform: Instagram Ingredient-focused storytelling

My Role: Social Media Management & Graphic Design Consistent color palette & typography
Challenge Execution

Establish premium brand identity
Maintain aesthetic consistency
Build strong visual storytelling [

Designed Instagram posts & creatives
Managed visual grid consistency

el Created brand-aligned graphics
ObjeCtive | =3 Results
Create a luxury visual presence Improved engagement
Improve engagement Stronger premium brand perception

Strengthen brand recall Consistent and recognizable Instagram presence

Impact Positioned the brand as modern, clean, and premium.



CASE STUDY 4

gei https://www.instagram.com/xclusive visionz/

Brand Overview

Industry: Education visa consultation

Platform: Instagram

My Role: Social Media Manager & Content Creator

Challenge

Inconsistent posting
Low engagement
Weak visual identity

Objective

Grow Instagram presence
Improve engagement
Build brand consistency

Impact Positioned the brand as modern, clean, and premium.

xclusive_visionz

Xclusive Visionz | Your Trusted Inmigration Partner

1,253 posts 37.2K followers 16 following

CLUSIVE
{YISIONZ

Passport & visa service

Your Dreams Our Vision

w3 g g

Visa Services: Work Permit, Student, Business, Visitor,
Investment, PR

“Supporting You in Your Glo' =~ “-~reer"w

?) xclusivevisionz.com an
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SuccessSto

VISA AND TRC CARL

Vg
omm. Better audience interaction
=4 Clean and consistent brand identity

Strategy

design the graphics using brand color pallet
using viral hook for reel
viral mems for post

Execution

Managed Instagram profile

Designed graphic posts

Created reels for better reach
Maintained consistent content schedule

Results
Improved engagement
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https://www.instagram.com/xclusive_visionz/

CASE STUDY 5

Brand Overview

Brand Name: Drive U

Industry: Self-Drive Car Rental

Location Focus: Nagpur

Platform: Facebook & Instagram (Meta Ads)

My Role: Meta Ads Manager & Performance Marketer
Monthly Ad Budget: 325,000

Challenge

High competition in local car rental market

Need cost-effective inquiries via WhatsApp / Messages
Limited monthly ad budget

Requirement for quick results and local reach

Objective

Generate high-intent messaging conversations
Reduce cost per inquiry

Maximize reach & visibility within Nagpur

Drive bookings for self-drive rentals

Strategy

Visually attractive travel creatives to grab attention
Audience targeting based on travel interest & location
Lead-focused Meta ad campaigns

Budget optimization to maximize inquiries

Execution

Designed high-quality travel promotional creatives
Planned and executed Meta Ads campaigns

Managed 30,000 per month ad budget

Optimized ads for lead generation & inquiries

Monitored performance and refined targeting & creatives

Results

Increased travel inquiries

Consistent lead generation within budget
Improved campaign visibility and engagement
Better ROl on ad spend

Impact Helped Krishna Travels build a reliable inquiry pipeline through creative-led paid advertising while maintaining cost efficiency.



CASE STUDY 5

KRISHNA TRAVELS — TRAVEL & TOURISM PORTAL
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CASE STUDY 6

Brand Overview Strategy
Industry: Travel & Tourism Messaging-focused campaign (WhatsApp & Messenger)
Business Type: Travel Booking Portal Short, high-impact video creatives
Platforms: Instagram, Meta Ads (Facebook & Instagram) Advantage+ audience with location targeting
My Role: Graphic Design & Paid Ads Manager Creative testing to reduce cost per conversation
Continuous monitoring & optimization
Challenge
Low online visibility in a competitive travel market _
Need to generate consistent travel inquiries Execution
Requirement for eye-catching creatives to promote travel Created and launched Meta Messaging Ads
packages Used short video creatives (5 seconds) for faster engagement
Limited monthly advertising budget Optimized targeting for Nagpur location
Managed 25,000 monthly ad spend
Monitored performance metrics:
Objective Cost per messaging conversation
Video engagement & retention
Increase travel inquiries through social media Audience demographics

Generate leads within a controlled ad budget
Improve visual appeal of travel offers
Drive high-intent traffic to the travel portal



CASE STUDY 6

Per Messaging Conversation Started
<8.28

Per Messaging Conversation Started

2 300,00
T 200,00
T100.00

T 0.00 [

13
Maow 30, 2022 Sep 7, 2023 Jun 15, 2024

Per Messaging Conversation Started

%) Video performance @

Soe how audiences are engaging with your video croative.

Hook rate @

11%

Hold rate

66.09%

Video plays @ Video average play time 0

597,373 00:02

Time watched

EH Maximum: Mov 30, 2022 - Dec 30,2025

Mar 24, 2025 Dec 30, 2025

(% Historical edits

1af 1 Ads

Anatyze your video perfarmance by time watched to uncover creative optimization apportunities. Though a decrease in video play time i normal as the video elapses, significant drops

may indicate a lack of engagemant.

Mew Traffic Ad with recommended settings

& Demographics [} Platioem
Age and gender distribution Al
K
15K
&
500
o L - —_—
1517 18-24 25-34 2544 45-54
B Hen | Women
PR R00%) 3% {406

Cont per result: 2.1 Cout pav remsalis 11003

) Because this ad set uses Advantage * audience, age and gender sottings are suggestions

i Macimum: Mow 50, 2022 - Dec 30, 2025 -

- Results -

55-64 E5=

Witk Suggestions, ade 0k ale thawn be oUher sudierdes whin it Buly Lo improve perlormance. | phophe Beyond your Suggedtion d0e redponding Better, your B38 may fesch mane of

therse poople.

Ad preview

o

ad Destination

&\ Farshnnk Fesd -

i Masimum: Now 30, 2022 - Dec 30,2025 -

5] video performance @ 1od 1 Ads
See how audiences are engaging with your video creative.

597,373 00:02 1% 66.09%

Time watched
Anslyse your video porformancs by time watched to umcovwer creative optimazation opportunities. Though a decresso in video play timie i normal as the video elapses, significant drops
may indicate a lack of engagement,

Hew Traffic Ad with recommended sottings
Videso lkengthc 00.05

rent a self driven

carin NAGPUR [

starteg FOOD pervey
50%
ok tebeenars | by & Svapen 40%

Book Your Car Today

FORII0ANIA
") gaoaraasen - MOGPUT EEERTH

o

Compare how different ad creatives perform X

You AR GEt ven mere detailed performance dats by using sd reatiie broakdowns in Ads Reporting. This can help you compans s periarmancs by image, test snd call to
b i how wolur craatives nedlonm acrect sll nlacaments

i Maximum: Now 30, 2022 = Dec 30, 2025 -

(1) Because this ad setuses Advantage + audience, age and gender settings are suggestions

With suggettions, ads are alse thewn te sther sudiences when it's Buely to improve performance, If people beyond yeur suggestion ane responding betier, your sds may reach mare af
thrie pocple

Ad preview Ad Destination
b * o+ B Comments (§ Facebook Foed -
rent a self driven =
carin NAGPUR rent aselfdriven
Startiog FOOD carnr carin NAGPUR Commants not supported

- y surieg TOOO percar ikt

=

TethOrirencors | (PEWH L DAY

Book Your Car Today

5 TU!}-'::U‘-I: Mogpur
e g
) 7082304824
~) gagraasas - MOGPUT

Qv 2]

Cost per Messaging Conversation:
38.28

Total Video Plays: 597,373+
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+ IPCS Global

Industry: Digital Marketing Coaching Institute
Work: Graphic design & Meta Ads for student enroliment
Impact: Lead generation for course admissions

Hilarius Ayurveda
Platform: Amazon infographics

Work: Product graphic design for e-commerce listings lick h link
Impact: Improved product presentation & trust Clic ere iin

M ipeg
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click here link
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B * +Vibes
Work: Label design & product branding
Impact: Market-ready visual identity

* Bosom Buddy
Work: Label design & branding
Impact: Clean, professional packaging identity
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https://drive.google.com/drive/folders/1BudEHAPnl-CO-pbzENR5nN1OTHT07kBT?usp=drive_link
https://drive.google.com/drive/folders/1BudEHAPnl-CO-pbzENR5nN1OTHT07kBT?usp=drive_link
https://drive.google.com/drive/folders/1XRf5CNLHmiAF_58LRzoHCQxJnNA9HO_k?usp=sharing
https://drive.google.com/drive/folders/1XRf5CNLHmiAF_58LRzoHCQxJnNA9HO_k?usp=sharing

\(NEBSITE PROJEC)TS

Preventine - Healthcare We Switched Studio — Creative Agency

The Good Roots — D2C / Shopify IndiaEdite — Media & Services

Orofit - Fitness & Wellness Safe Universe Research — Research &

Education
Vape Marley - E-commerce

o

Tools: WordPress, Shopify, Responsive Design, SEO-friendly structure


https://preventine.org/
https://thegoodroots.store/
https://orofit.com/
http://vapemarley.com/
https://preventine.org/
https://thegoodroots.store/
https://orofit.com/
http://vapemarley.com/
https://weswitched.studio/
https://indiaedite.com/
https://safeuniverseresearch.com/
https://weswitched.studio/
https://indiaedite.com/
https://safeuniverseresearch.com/

MY EXPERIENCE Nov 2024 - Dec 2025

AYUGENIXLAB PVT. LTD.

Al Growth Product & Marketing Lead | Nov 2024 - Nov 2025

e Developed the official company website from scratch.

e Implemented SEO strategy for organic visibility.

e Created and managed profiles across multiple B2B portals.

e Ran Meta Ads campaigns with R50,000/month budget.

e Executed Google Ads for lead generation.

e Managed end-to-end customer lead pipeline and
coordinated with sales.

e Helped build a structured inbound B2B lead system.

<+ Detailed case study available in portfolio.




SATTVA SKIN (D2C SKINCARE) Feb 2023 - 0CT 2024

e Supported offline expansion strategy for salons & beauty
parlours.

e Designed offline posters & promotional creatives for partners.

e Created Instagram content aligned with offline branding.

e Managed and updated \WordPress website.

e Optimized Google My Business profile to improve local
visibility.

e Helped strengthen digital credibility for offline sales growth.

e < Offline + digital integration case study available in portfolio.
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FREELANCE EXPERIENCE (2020 - PRESENT)

Built 15+ websites using WordPress & Shopify.
Worked with 30+ brands across skincare, hospitality, travel, education & lifestyle.

Delivered social media, paid ads, branding, posters, and website projects.
End-to-end execution from strategy — creatives — performance.
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	DIGITAL MARKETING & BRAND GROWTH SPECIALIST
	I am a results-driven Digital Marketing professional with hands-on experience in offline campaigns, social media management, website development, SEO, paid ads, and brand design.
	I have worked across D2C, B2B, Hospitality, Beauty, Travel, Ayurveda, and Education sectors, helping brands grow through strategic marketing and creative execution.
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	MY EXPERIENCE
	Nov 2024 – Dec 2025
	AYUGENIX LAB PVT. LTD.
	Developed the official company website from scratch.
	Implemented SEO strategy for organic visibility.
	Created and managed profiles across multiple B2B portals.
	Ran Meta Ads campaigns with ₹50,000/month budget.
	Executed Google Ads for lead generation.
	Managed end-to-end customer lead pipeline and coordinated with sales.
	Helped build a structured inbound B2B lead system.
	👉 Detailed case study available in portfolio.


	SATTVA SKIN (D2C SKINCARE)
	Feb 2023 – OCT 2024
	Supported offline expansion strategy for salons & beauty parlours.
	Designed offline posters & promotional creatives for partners.
	Created Instagram content aligned with offline branding.
	Managed and updated WordPress website.
	Optimized Google My Business profile to improve local visibility.
	Helped strengthen digital credibility for offline sales growth.
	👉 Offline + digital integration case study available in portfolio.
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